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HOME PLATFORMS OPPORTUNITIES

trusted brands at our core.

COASTAL eD
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HOME PLATFORMS OPPORTUNITIES

explore questions
across all platforms

Time Inc. captivates consumers through
a variety of advertising solutions that
intrigue at every touch-point.

* digitalinnovation ¢ new mediums
* printre-invention  * experiential

Loy, e
Ush e,

of

Timelnc.




HOME PLATFORMS OPPORTUNITIES

like, comment, and share 2.3 times more
Time Inc. Instagram followers are taking 2.3x more

actions compared to BuzzFeed followers. i
. e . ®
engaging for 2 billion+ minutes
In the past month, our audience spent more time I | l
then ever with our brands across all digital platforms.
o
clicking 2.9 times more a I I l e r I C a l l S

Time Inc. consumers are more engaged when
content comes from a Time Inc. social handle.




HOME PLATFORMS OPPORTUNITIES

Timelnc.

everyone,
everywhere

172M cross-platform : :

Unduplicated reach of Time Inc.
brands in print + digital

137M digital

Monthly uniques—larger than Twitter,
USA Today, BuzzFeed, ESPN, Hearst,
Condé Nast, and The New York Times

111M mobile A

Monthly uniques—#9 mobile media
property on the web, reaching 1 in
2 U.S. mobile users

99M print ==
Readers—more than Hearst and
Meredith; 2x as much as Condé Nast

Sources: 2017 comScore Multi-Platform//GfK MRI Media + Fusion (3-17/F 16 incl. Smithsonian) and April 2017Mullti-platform

comScore
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our diverse

audier

261\ 55M 54M 39M

Women Multiculturals Millennials Hispanics Moms African
Americans

137M UVs | 1 out of 2 online users

I lme InC Sources: 2017 comScore Multi-Platform//GfK MRIMedia + Fusion (3-17/F 16 incl. Smithsonian) and April 2017Mullti-platform comScore
. Representing adults 18+.
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MASSIVE REACH

the power of print

/

! ; _7&1\&\
et N
"~ %\
i 14 » Y

g '\

Elitéltainmn"*
#1

Print Magazine
Audience at

97 Million

One of the BIGGEST
subscriber bases

Source: comScore Multi-Platform GfK MRI Media + Fusion (1-17/Spring 16); comScore February 2017
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TIME INC NETWORK

digital growth

Time Inc. Network retained the number #10 position among the top media properties for total
digital UVs, #2 among the top media properties for total mobile UVs and ranked #1 among its

print competitors!

128MM 102MM 36MM

Mobile UVs Video viewers

Total digital UVs
(+24% YoY) (+100% YoY)

(+19% YoY)

9 Source: comScore multi platform.
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CULTURAL MOMENTS

time inc. creates iconic moments throughout the year

niihated TIME

Sl Swimsuit TIME 100

Entertainment Money

THE BEST CREDIT CARDS il £ 80

Best Plae(?

,»-IOLl_

Fall TV Preview

Timelnc.

Best Places to Live

FOOD&WINE

F&W Classicin Aspen
INnStyle People

st Lo O

—- s Uk i

Py

» SEXIEST,
MAN
uvg;

Dd

Sexiest Man Alive

World’s Most Beautiful

InStyle Awards

FORTUNE

THE FORTUNE SCO0TISS0E

FORTINE
a“w

AMERICAPS B 'gisﬂ

] mﬂﬁ‘;‘

FORTUNE 500
TIME
| Person of theYear
=

oK

“

Person of the Year
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HOME PLATFORMS OPPORTUNITIES

PEOPLE

Reaching a Massive Audience 68
MM

, TOTAL
= Gurababies .;..4.. ....................................... AU D | E N C E
Hoda Kotb WlllRalse Daughter AC ROSS
aley Joy with Longtime Boyfriend - PLATFORMS

Joel Schiffman

BY CHARLOTTE TRIGGS

Gabourey Sidbe WHY1HAD
kw&cﬂrw&ssunam

g
% Exclusive!

FUPORFLOPSPLIT L . '

)
s
I Was So .] »
Miserable’ J\ ’
TAREK ELHOUSSA
ONHISHEALTH

CRISIS & DIVORCE

. o
’ AB” Almost A Decade Ago Cancer Left Hoda Kotb
LCancer rinableto ha <<= Unable To Conceive

child—now, at 52, Hoda open

After cancer left her unable to have a child, Today's Hoda Kotb opens up about the
row for the exclusive interview -

about adoptingér daugl
‘] waited so]bﬁg}pf o on 0 1w 10 bond with Haley, Kot adewts that emotional road to adopting her daughter. 5
) only in PEOPLE!

won't be doing It alone: her

As Hoda Kotb setties into her new ife od,
i be right by her side.

-
longtime boytriend, Joel Schi

Last year, as Kotb began making arrangements to move in with the S8-year-old

{8906:0c-40e-Hod Boea-doH0e-BEDIR XeaEs-4he- deeidee 10 Brioa Ha D8 800

PRINT DIGITAL PLATFORMS MOBILE SOCIAL VIDEO
41MILLION 37 MILLION 31MILLION 29 MILLION 32MILLION
+7% MONTHLY UNIQUE VISITORS MONTHLY UNIQUE VISITORS SOCIAL FOLLOWERS MONTHLY VIEWS
+2% YOY 7% YOY +37% YOY +85% YOY

BRAND FOOTPRINT: SOURCE: 2016 COMSCORE MULTI-PLATFORM//GFKMRIMEDIA + FUSION (12-16/516),2016 FALL MR, (vs 2015 FALL MRI), FEBRUARY 2017 COMSCORE; FEBRUARY 2017 OMNITURE
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ENTERTAINMENT WEEKLY

Delivering a Passionate Audience 28
GAME of THRONES EXCLUSIVE! MM

Nt o ment S0 N 0

Game of Thrones' Kit Harington on his revival: This
Week's Cover
[ f = o [N 2a] 9 0] ¢ |

Ent. &S ment

<
}lcch!

it

{
<
1 g2t

‘This Week Cover: He's Alives!
Kit Harignton on his t

|
He's Alive! =

Inside the Top Secret, Two-Year Plan to Kill Jon Snow—and Bring Him Back to Life*
By James Hibberd

|

(e ——

PRINT DIGITAL PLATFORMS SOCIAL MOBILE VIDEO
9.24 MILLION 21 MILLION MONTHLY 12 MILLION 21 MILLION 4 MILLION
NEWSSTAND SALES UNIQUE VISITORS SOCIAL FOLLOWERS UNIQUE VISITORS MONTHLY VIEWS
+14.2% YOY +38% YOY +32% YOY +38% YOY +93% YOY
Timelnc

BRAND FOOTPRINT: 2016 COMSCORE MULTI-PLATFORM/GFKMRIMEDIA + FUSION (01-16/F15), 2015 FALL MRI, JANAURY 2016 COMSCORE; SHAREABLEE JANUARY 2016 OMNITURE, 2016 Fall MRI \s 2015 Fal' 14R1)
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TIME

Multiplatform Audience Reaches 1 in4 Americans

1/MM 48MM 38MM

Print Users +8.4% Monthly Unigue Views Social Followers
YOY Growth +16% YOY Growth & Growing Daily

Timelnc

Sources: ABC Statements: U.S - 1H 2015, 2016 Fall GFK MRI; comScore Multi-Platform March 2017. Social as of 1/17/2016.




HOME PLATFORMS OPPORTUNITIES

SPORTS ILLUSTRATED

The Most Respected Sports Media Brand in the World

17MM 27 8MM MM

Print Audience Monthly Uniques Social Followers

Timelnc.

Sources: GfFK MRI Fall 2016; 2017 comScore Multi-Platform//GfK MRI Media + Fusion (07-17/F 16) weighted to Population (000) - Base: All. Facebook, Twitter, Instagram, Google+, Pinterest as of 7/2517



HOME PLATFORMS OPPORTUNITIES

TRAVEL + LEISURE

The World's Largest and Most Influential Travel Brand

6.3MM /.8MM  10.6MM

Print Audience Monthly Uniques Social Followers
Largest Circ. Travel Magazine inthe U.S.

Timelnc.

Source: Media Radar 2016; Ipsos Affluent Survey USA Fall 2016; MR| Fusion 09-16/516
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FOOD & WINE

Ultimate Authority on the Best of What's New in Food, Drink, Travel and More

kA

78MM  49MM  11.9MM

Print Audience Monthly Unigues Social Followers

Timelnc.

Source: 2016 Ipsos Study; Adweek June 2015; 2016 comScore Multi-Platform//GfK MRI Media + Fusion (11-16/516) weighted to Population (000) - Base: All



HOME PLATFORMS OPPORTUNITIES

INSTYLE

Where Inspiration Drives Influence

e o ARAMARNES
\ -~ e
AN }%

"
\"6"'").‘r Lt i

o "

.- _l
i
- __.‘/

” —..,“

=332 10
.- 'Fﬁ .

L 7 : = ——— e _ =
Print Audience Monthly Uniques Social Followers

Timelnc.

Sources: GfFK MRI Fall 2016; 2017 comScore Multi-Platform//GfK MRI Media + Fusion (07-17/F 16) weighted to Population (000) - Base: All. Facebook, Twitter, Instagram, Google+, Pinterest as of 7/2517
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HOME PLATFORMS OPPORTUNITIES

MOBILE

mobile-first

Cross-Platform Site Redesign and Unified Templates
Investment in 3rd Party Platforms
(Google Amp, Facebook Instant, and Apple News)

Time Inc. everywhere

800/ of visits on Time Inc. brands
@) come through mobile

Timelnc.

..... = 9:41AM T3
FRIDAY m
FEBRUARY 24 51°

TOP STORIES ®

AXIOs

Today's Trump Top 5:
Execution time

DY aE

/\

\ =




HOME PLATFORMS OPPORTUNITIES

mobile ad opportunities

e N = =)

|
| |
eecee T 9:41 AM 100% [ 4
J people.com ‘ l
|

L
.,ﬂ’
UGLER ods

|

‘ |
ALL EPISODES STREAMING ‘
NOW ‘
|
|

| |
|

|

|

| WATCH NOW

latest news

, Does Nancy End Up
with Jonathan After
All? Stranger Things |
Stars Spotted Jetting |

‘ Out of LAX Together
| slhii \

20
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HOME PLATFORMS OPPORTUNITIES

SOCIAL

pioneers of the
new famous

INSTANT

The first (and only) media outlet
obsessively devoted to “the new famous.”

All video. Cross platform. Mobile first.

Connecting social stars and superfans
via video, social and IRL experiences.

Timelnc.

)

vesee T .- 9:41AM 7 3 4
instant.me X
INSTANT

MODEL-APPROVED INSTAGRAM TRICKS YOU'LL
WISH YOU HAD KNOWN SOONER |

Models obviouslyyyyy have the best Instagram
accounts, and we got some ladies from the =0

) ir to spill their tips and tricks!
L

< m GO

_~
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SOCIAL

expanding our social
footprint

265M fans
and followers

Up 30% vear over year (YOY) with
318% growth in Facebook video views YOY

Timelnc.

22
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HOME PLATFORMS

social products

[EL) Food & Wine © was live
wine [EES 15 @

F&W's resident Mad Genius Justin Chapple shows us how to make the perfect flaky pie crust in ou
Kitchen. Presented by Finlandia Cheese.

4 & Uke ® Comment 4 Share
00% K Reattime Cd
244 shares

nmumum, 123 Helloooo

Like - © 1 November 18
Keliey Goldsmith 0:19 It just isn't possible, I've tried al the no fail pie crusts
Like - © 1 November 18, 2016 at 100¢

t“v,’ Merrill Weber 0:17 Did someone say cheese?

WP Like - Novembar 19, 2016 at 12:01am

Michael Guida 0:09 Two sticks of butter, 2 and a Quarter cups of flour, some salt and ice water in a food
processor until a ball forms.

Like - Novembar 19, 2016 at a

Daniel Braspennickx 0,02 Cheese Pie 7

Like - November 18, 2016 &t 8:525

Tammy Federico 000 Really some people can't make pie crust

Uike - @2+ November 18, 2016 at 7:1

OPPORTUNITIES

® Chat(12)

1 9 100% &4

g

InStyle with Maybelline New York.
InStyle

Sponsored + @

How to Push Up the Drama

See How to #ColorYourMood

=

|‘ Like - Comment A Share

Like Follow Share
| Sports lllustrated with Toyota USA.
= Ly December 14,2016 - @

After months of waiting, he finally meets his hero.

S

Star finally meets plastic bag jersey kid

fr Like W Comment # Share

007

2 Melissa

Top Comments *
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HOME PLATFORMS OPPORTUNITIES

SOCIAL

snapchat

One of the first brands on
Discover and the only publisher
with 3 brands on Discover /

41.5M

discover channel
monthly uniques

Timelnc.
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HOME PLATFORMS OPPORTUNITIES

SOCIAL
facebook i@
371 Facebook Lives a month
65,000 live minutes across Time Inc. brands

1.5M views with HelloGiggles facebook live
on watching a “hatchimal” hatch

114M followers

3,000+ facebook lives
in 2016

Timelnc.

9:41 AM

HelloGiggles hatchimal

( .'o HelloGiggles was live.

e

Hatchimal Unboxing!!!!

21 %

Filters




HOME PLATFORMS OPPORTUNITIES

e
seeee T 9:41 AM 13 &
SOCIAL | ¢ Video @]
(]
I nstagra m r@ 1 @ instylemagazine

As part of the Golden Globes, we created an elevator
moment with celebrities on InStyle’s handle.

Garnered over 15M video views, 4 broke Time Inc!s
previous record of most views on Instagram.

& Q

» 1,500,538 views

instylemagazine When you catch someone trying to
snap candids and you're not ready... & led B
@priyankachopra in @ralphlauren and @sofiavergara

J

()

Timelnc.
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HOME PLATFORMS OPPORTUNITIES

VIRTUAL REALITY

life vr

A seamless mobile app and website that R O G U E O N E
STARWARS

aggregates Time Inc. VR content across every
brand and category, allowing consumers to
experience your brand’s story firsthand. Tell
immersive stories like never before through
the power of virtual reality, told through the
editorial lens of our most iconic brands

VR sizzle reel - http://wavepost.net/OnVpv.
AR demo link: http://wavepost.net/eMPLK

Timelnc.


http://wavepost.net/OnVpv
http://wavepost.net/eMPLK

PLATFORMS OPPORTUNITIES

139PM

EXPERIENTIAL
experiencing
powerful
brands

Timelnc
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b <
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Style
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FOR AMAZON
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HOME PLATFORMS OPPORTUNITIES

PRIME MUSIC

music initiatives

People Entertainment wiShated

W Vi050 MSIC AWARDS
The 2017 MTV Video Music Awards Will
Return to Los Angeles

100 best videos of all time mtv vmas fall music preview rappers & ballplayers
Time.com will create the ultimate People.com covers the VMAs: from EW.com covers the Fall Music you SI's new docu-series where we take the
list of the 100 best videos of all the red carpet arrivals and winners can't miss - from the new album biggest names in music and sports and
time, in conjunction with the VMAs  to the moments we didn't see on TV releases to the fall tour schedules! take them back to where it all began.
Timing: 8/27 digital launch Timing: 9/1 - 9/15 Timing: 9/1 - 9/15 Timing: Flexible (BIS)

Timelnc.
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AMAZON APPAREL

fall fashion

Most Stylish Stars
I ngghi\"liuw

PEOPLE: The Style Issue
e lIssue Date: 9/18 (On-sale: 9/8)

Digital Coverage: 8/11-9/15

*  How To Dress For Your Shape
* Fall Beauty Preview

»  Backto School/Fall TV Fashion
» Fashion Week Coverage

Timelnc.

31

AR
DELEVINGNE
ROSE BYRNE

- YARA SHAHIDS &

Bashkm is

A‘-"

InStyle: The New Glam Issue
* Issue Date: October (On-sale: 9/15)

Digital Coverage: 9/15-10/12

* Reader’s Choice Beauty Awards
e 31 Days of Transformation

» Fall Beauty/Skincare

* Breast Cancer Awareness

*  Runway Remix (video)

«The Groat SwimTry Onl SUITS THAT PLAY UP 'DIJ! SHAPE«

PEOPLEStyle: The Best Issue
* Issue Date: Oct/Nov Issue (On-sale: 9/29)

Digital Coverage: October-November
» Celebrate Your Look

Skin/Make-Up Beauty Coverage
e The Great Jean Try-On
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HOME PLATFORMS

AMAZON

holiday
Entertainment

Ultimate Guide To The Holidays
e Issue Date: 12/1

Star Wars Holiday Gift Guide
e Issue Date: 12/8

EW'’s Ultimate Guide to the Holidays
e 11/15-12/31

People

Holiday Subscriber Special
e Issue Date: 11/22

Holiday & Style Gift Guides

» Holiday Gift Guide: Issue Date 12/4
» Style Gift Guide: Issue Date 12/11
* Holiday site special: 11/20 - 12/31

OPPORTUNITIES

Sportsperson of the Year Issue
e lssue Date: 12/11

Digital Extension

*  Opportunity to integrate product
into SI's editorial Extra Mustard
Holiday Gift Guide on Sl.com

INStyle

The Giving Issue
* Issue Date: December

Digital Opportunities: 10/15- 12/31
» Black Friday Sponsorship Package
»  Cyber Monday Sponsorship Package

» Holiday Gift Guide Sponsorship Package

Holiday Gift Guide

REALSIMPLE

Issue Date: December

Digital Extensions

Digital coverage could include: Holidays
Made Easy, Decorating Made Easy,
Holiday Entertaining, DIY ideas and more!

Holiday Gift Guide Issue

Issue Date: Dec/Jan Issue

Digital Holiday Coverage

November - December

- ® ]

oliday Gift Guides .

\TURED GIFT IDEAS
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EDITORIAL ALIGNMENTS

cloud services

pointcloud

Exploring the biggest shifts and
trends in cloud innovations

Timing: Flexible (BIS)
* In-book adjacencies
* Digital ownership

* Video opportunity
e Social promotion

Timelnc.

33

1 Hacker Way |

facebook

fastest growing companies

The 100 public companies with the most
stellar profit, revenue, and stock growth

Timing: 9/15 issue, online 9/7
* In-book adjacencies

* Digital ownership

* Video opportunity

e Social promotion

FORTUNE

21st century corporation

The new industrial revolution and the
companies embracing new technologies

Timing: 11/1issue, online 10/23
* In-book adjacencies

* Digital ownership

* Video opportunity

e Social promotion
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COVER STUNT

Q & Alexa 3 \ "kl,%?l‘tz:;l‘d"é?:;g?’s

THE NEXT PRINCESS? Plus!

Week to week, and month to month, the cover reveals of our
iconic brands are eagerly anticipated by consumers. For the
firsttime ever, Time Inc. will offer Amazon Echo this coveted
placement — the cover of our brands.

Time Inc. will bring Alexa into the cover conversation with a
dedicated cover unit and C2P1 takeover, hitting consumers

from the very beginning as they start to indulge in the latest NEVER S L~ 4" Cisthﬂ
. ~ El Moussa’s
issue BEEN DONE 3 REVENGE

RTY

3 Y
DETAILS BEFORE HERS ...aE? lgting

Echo will be “the talk” of the cover with this buzz-worthy cover After Divorce!

°
[ i ’ 4 - TRUE CRIME
stunt as Alexa is asked relevant questions to each brand’s cover ’I ne TWInS el B
Cover unit can be timed to real-time, trending news stories or -
inspired by brand franchises prior to the big reveal such as TIME's ,- The Search for
Person of the Year . a15Year-Old

[T

Mocks for creative purposes only. Program details subject to change based on
availability and editorial approval

AR extensions may be available for the cover unit (additional fees
may apply)

Commitment: Paging and revenue commitments are pending exact
timing, space availability and issue date for each brand

“Alexa, who was the first Sexiest Man Alive?” eChO
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COVER STUNT

Q & Alexa

" ULTIMATE
HOLIDAY
ANDBOOK
SURVIVAL :
GUIDE
i

HASSELBACK
Ar.grnon

KFAS!
EASSEROLES
FOR ACROWD

WHY THE RAIDERS' SACK MASTER IS AN EXPLODING.

sma AND WHAT THE NFL CAN LEARN FROM IT
o) s

\

=
e e v s G20

(11 \

SPECIAL DOUBLE ISSUE

Southern me

\ SPECTACULAR

CHRISTMAS

232 Ways 'To Add Joy,
Spirit,and Sparkle

TOP TRAVEL DEALS OF THE YEAR

===t WINVESTORS

L

No-Diet Ways s

to gl -~ s

Holiday Gain -
vr vos n

s s

How S Got i
<— THS Sculpted ri:: oo
v o
1 o b b
MINUTES - 44
TOA BETTER
BUTYT

.
~ - o

- — . — —

I P S———— ||I|I I o S |I|Il I M b o s o ™ h) m. I “Aexa what s the highest PG 67 acho

35 Mocks for creative purposes only. Program details subject to change based on availability and editorial approval

T I oo
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