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#1

Affluent and
Influential Executives
Across All Platforms

More likely than:

Forbes
Business Insider
Bloomberg/BusinessWeek
CNBC
Wall Street Journal
WIRED
CNNMoney
The New York Times
The Washington Post

FORTUNE REACHES
GLOBAL THOUGHT LEADERS
AND BUSINESS ELITE

FOR

Median HHI
$160,410

Median HHI net worth
$921,200

HH net worth $1MM+

HHI $250K+
Named 2017’s
Hottest

C-Suite Business Brand!
- Adweek Hot List

Top Management

TUNE



360° STORYTELLING
MEETS POWERFUL GROWTH

PRINT
4.3MM Global Audience
+34% Millennial Subscriber Growth

LIVE MEDIA
10+ Events Ultimate A-list CEO Access

DIGITAL
15.1MM Monthly UVs / 32.1MM Monthly PVs

7 Daily Newsletters
(Open Rates as high as 40%)

NATIVE

Infographics, Video, Research
and Content via The Foundry

MOBILE
11.7MM Mobile Monthly UVs
16.5MM Mobile Monthly PVs

Average age of
mobile user: 38

TIME INC. Fortune ON FLIPBOARD
Cross brand Partnerships Timelnc 2.5MM Flipboard Monthly UVs
17MM+ Monthly Flipboard Flips

VIDEO
12MM+ Monthly Streams

SOCIAL
6.5MM+ Social Audience

58%
YOY Growth

n arch 2017; Fortune.comc e Multi Platform March 2017; Fortun Monthly Omniture Trafficreport
Fo R 'I' U N E . U 5 K MRI: UK HK




UNPARALLELED SCALE

MEN AGE 25+ HHI $100K+

TIME INC. PROVIDES THE ABILITY TO SCALE TO
143 MILLION PEOPLE EACH MONTH

- Amplify across brands

- Amplify across social platforms

- Audience targeting capabilities

. Extend reach across video network - 1B
video plays per month across Time Inc.

FORTUNE + Time Inc.

22MM

Bloomberg
7.6MM Business
Insider
9.1MM

#1IN HHI $100K+
AND TOP MANAGEMENT
(TOTAL UVS)

CNBC
2.2MM

#1

FORTUNE + Time Inc.

7.6MM

Business
Insider
Bloomberg

ces: 2017 comScore Multi-Platform//GfK MRI Media + Fusion (01-17/51

WOMEN AGE 25+ HHI
$100K+ (TOTAL UVS)

Forbes
6.3MM

FORTUNE + Time Inc.

Business
Insider
6.7MM

#1IN HHI $100K+
AND C-SUITE/OWNER
PARTNER (TOTAL UVS)

CNBC
1.5MM

FORTUNE + Time Inc.

4.9MM

Business
1.4MM Insider

1.9MM

veighted to Population (000) - Base: All; Omniture March 2017

FORTUNE



Intimate Access

TR |
N 5o

Sheryl Sandberg
COO, Facebook

Deep-dives with c-suite executives
who are surfing the wave of change

Provocative
conversations
with chiefs
who are
reinventing their
. companies

Indra Nooyi Jamie Dimon

CEO, Pepsico CEO, JPMorgan Chase

FORTUNE | 6




N Spotting opportunities
\ ¢ B ——
) L N N
* ' Wisely
Blg Ideas Investing

-

Bob Iger —
Chairman and CEOy*Fhe Walt Dim&o;aeany
am i

Approaching
big business
like an
entrepreneur

et -

AR e, 3 o |1l
IRy 3 f_’\ i "
L Managing, motivating
i ! and leading
through disruption

l

A\

hris Cox
Chief Product Officer,Fjebook

FORTUNE T 4



Exploring the road less traveled Purchasing big toys

; ' Y .
Passions

Bespoke experiences

Immerse yourselfin a
successful life

FORTUNE e 4



Matt Tegenkamp -
Distance Runner and Two-time Olympian

Investing in
Core Verticals

Digital
Health

Venture

IVankaTrump °

ﬁ EVP, The Tsump Org

Content growth
across all platforms

Most Powerful Women

Diversity

4 Ellen McGirt .
Phillip Honovich FortuneSenior EdRor?
Product Manager, MasterCard

y 3 I 4 RaceAf J Wl'itef\; 3
“ e hh ‘e



Iconic Measures of Business Success

FORTUNE
100 mr o

BEST ‘W =00
SRS Y™y
FORTUNE _
100 Renowned Business FORTUNE
FASTEST Rankings 500
GROWING
COMPANIES . .

Exclusive CEO Profiles
W[IIERLI]'S In-depth Analysis A0
50 Insightful Analytics ggDER
GREATEST . . FORTUNE
LEADERS Immersive Photo Galleries
WORLD'S CHANGE
FORTUNE ~ CHANGE

JMIRED 1N S

foveantes | PERSON I
of the Year WORLD

FORTUNE



FORTUNE.COM:
OUTSTANDING DIGITAL PERFORMANCE

15.1 Million

+20% YOY
Total Digital UVs

11.7 Million
+37% YOY 14 ‘‘‘‘‘
Mobile UVs by 5 oo

Apple Watch Might
Soon Be Thinner

13.5 Million Among

comScore’s

Investing in the Fortune.com Experience

+329YOY

Onsite Video Views
Across All Platforms

top 10 *  Allnew interactive rankings . Insightful analytics

busiﬂess . Exclusive CEQ videos . Immersive photo galleries
prOpertieS . In-depth profiles . Adaptive mobile experience

Source: comScore Multi Platform June 2017

FORTUNE



PRODUCT ENHANCEMENTS

FASTERSITE SPEED THAN
FORBESAND WSJ

FORTUNE

http://fortune.com/fortunes..

64 ms 64 ms

» Five-star ranking in Byte Check,
compared to three and two stars
for Forbes and WSJ respectively

FORTUNE

AD VIEWABILITY AVERAGENEWSLETTER ~ CONTENTDISTRIBUTION ON
+70% OPEN RATE 40% MOBILE-FIRST PLATFORMS
—_ (7 \

FACEBOOK
# INSTANT ARTICLES

FORTUNE

CED DAILY

! SUCCEED BIG IN BUSINESS

SUBSCRIBE

Apple News

BT A : Google AMP
. ® F.= = : ! 2 :
* Ad viewability has increased +70% » Fortune newsletters have an e Fortune content is distributed
on Fortune.com (Source: Moat) average open rate of 40% across multiple platforms



KEY DIGITAL INITIATIVES

VIDEO SOCIAL

Video Growth: 7.1MM+ Total
+329% (Video Plays YOY Across All Platforms) Social Followers
W 2270000
1 B SBI 1,683,968
monthly Bl X -
video plays AN - 'F 1,550,412
across h
Time Inc. 2 T
m 1,388,221
Franchises Include -
On Leading How | Got Started (U] 204,000
Data Drop Luxe You
Tech Debate Passions Tube 40,151
Market Intelligence Tech Specs
Broad Strokes Fortune Radar

80% of Fortune visitors describe the site as a place to regularly watch videos and are receptive to advertiser integration
HP CASE STUDY: 70% of audiences viewed HP more favorably after their sponsorship of Tech Pulse on Fortune Live

F 0 R T U N E Sources: Nielsen Content Solutions December 2015; comScore MultiPlatform March 2017; Omniture March 2017; Fortune social followers as of October 2017



RISE. READ. SHINE.

ﬁﬁlMSHEET
VC

Over 410k total subscribers with open rates as high as 40%

‘EEUDAILY‘ RGNS

NEWS

h

N

MOST POWERFUL WOMEN RACEAHEA[]

NEWSLETTER

GLOBALWOMEN DIVERSITY

FORTUNE

TECH WOMEN IN
f BUSINESS

N

BRAINSTORM HEALTH DAILY

HEALTH+ TECH



zomaSaint John,

Global Forum at the Vatican Bnd Officer, Uber

Fortune ‘,f 2
Conferences
and Events

< @Y

i
"\ = Gg-m.’

" b A%} ‘

Brainstorm Health Bringing together the world’s top business

Yonatan Adiri, CEO, I;i;ﬂthy.io

1

Richard Branson,
Entrepreneur

NEAPORTL )
N\ FORTUNE FORTUN

Brainstorm s

Tech

Susan Woijcicki, CEO, YouTube



FORTUNE CONFERENCES & EVENTS

BUILDING A COMMUNITY

| .,“ FORUM e
WOMEN

MOST POWERFUL WOMEN BRAINSTORM GLOBAL FORUM C-LEVEL EVENTS
 MPW INTERNATIONALHONG KONG « BRAINSTORMTECH AT CES « GLOBALFORUM * FORTUNE CEO DINNER: DAVOS

Hong Kong, SAR | February 2018 Las Vegas, NV | January 8,2018 Location TBD | 2018 TBD Davos, Switzerland | January 25,2018
« MPW EVENING WITH...D.C. + BRAINSTORMDESIGN * THECEOINITIATIVE

Washington D.C. | April 26,2018 Singapore | March 6-8,2018 San Francisco, CA | June 25-26,2018
« MPW EVENING WITH...NY * BRAINSTORMHEALTH

New York, NY | May 14, 2018 Laguna Nigel, CA | March 19-20,2018
« MPW INTERNATIONALLONDON + BRAINSTORMTECH DINNER

London, UK | June 11-12,2018 San Francisco, CA | April 2018
« MPW SUMMIT * BRAINSTORMTECH

Laguna Nigel, CA | October 1-3,2018 Aspen, CO | July 16-18, 2018
« MPW NEXTGEN + BRAINSTORMTECH INTERNATIONAL

Dana Point, CA | November 2018 Guangzhou, PRC | December 2018

FORTUNE




FORTUNE

Content From: National Association of Realtors®

From Steel Plant to Green Plants
in Urban Newark

When the old Grammer, Dempsey & Hudson steel plant in
.J. finally sputtered to a close a few years ago, fGlopal Allacation Fund

the site’s owner decided to hold the bulldozers and listen:

FORTUNE

S d p

L

Fortune Knowledge
Group

Fortune Partners

The Foundry

Native | Custom Content | Research
Video | Mobile | Syndication
Live Media | Collateral

17



FORTUNE

Scalable Partnerships

FORTUNE
BEST.

BUSINESS

TRAVEL
TRAVEL+
LEISURE

PGA
AL e
(0)

U

]
R“

—
MOST
POWERFUL
WOMEN

NORTIHSIDE

Leverage Fortune'’s
partnerships across
premiere platforms

STRUCTURE

MEET THE MVPS THAT BECAME CEOS

FORTUNE

EXECUTIVE
TRAVEL

FOOD&WINE

classic in aspen



"TimeInc.

COASTAL LIVING | COOKING LIGHT | COZI | DEPARTURES | THE DRIVE | ENTERTAINMENT WEEKLY | ESSENCE | EXTRA CRISPY | FANSIDED | FOOD & WINE
FORTUNE | FWx | GOLF | HEALTH | HELLO GIGGLES | INSTANT | INSTYLE | MIMI | MONEY | MOTTO | MYRECIPES.COM | 120 SPORTS | THE OUTFIT | PEOPLE
PEOPLE EN ESPANOL | PEOPLE STYLE | REAL SIMPLE | SMITHSONIAN | THE SNUG | SOUTHERN LIVING | SPORTS ILLUSTRATED | SPORTS ILLUSTRATED KIDS
SUNSET | TIME | TIME FORKIDS | TRAVEL + LEISURE | WALLPAPER* | XOJANE



